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● 230m member actions analyzed

● 2600 survey answers

● (New) 10,000 consumer panel

● 4800 downloads in 5 weeks 
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How we produced this report
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1. Loyalty program 
landscape in the UK

What marketers think of a mature loyalty market



The UK loyalty 
market is mature
● Tesco 
● Boots 
● Nectar 
● Executive Club



Sign of maturity 1: A 
lot of expectations

Only 57% of UK program 
owners are satisfied 
(globally its 70%)



POLL



Sign of maturity 2: 
All the same, all the 
same
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In the UK, most brands said 
that their program lacks a 
differentiating factor 
(UK 70%, globally its 53%)

30% 
Increase in 
redemption

Antavo customer 
who does it right



Sign of maturity 3: 
Underinvestment

UK brands spend only 26% of 
their marketing budget on 
loyalty and CRM
(globally its 31%)



Fortnum and Mason



2. UK loyalty trends vs 
the rest of the world

The big consumer wishlist



POLL



UK customers 
love plastic cards

38% of consumers prefer to 
use plastic cards in loyalty 
programs
(HIGHEST NUMBER GLOBALLY)

Antavo customer using Mobile 
Passes



UK members are 
discount-savvy

75% join loyalty programs to 
earn discounts, rewards and 
cashback offers
(the third highest behind Australia and 
Canada)



AI doesn’t attract 
UK buyers yet

Only 23% would join a 
loyalty program if it 
had AI 
(Global average is 39%, in the 
UAE, it’s 83%)



Points pooling is 
untapped

53% of UK consumers 
prefer to buy from 
brands that offer this
(but only 26% of UK brands 
plan to offer it)

Not Antavo customer



3. How to break 
the mold? 



Use 
agentic AI
 
for concept & 
management

in Antavo

Hundreds already used it



Replatform 
10x times 
faster
in Antavo

Timi AI compatible!

Antavo launched 
the Loyalty Planner
To speed up the 
implementation



Capture 
the 
invisible 
retail 
purchase
in Antavo



Introduce 
points 
pooling & 
family 
accounts
in Antavo

Newly released a week ago!



GLOBAL CUSTOMER LOYALTY REPORT 2025

http://www.youtube.com/watch?v=TtpJuE7HM4U
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