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INTRODUCTION TO LOYALTY AT BLOOM & WILD

SUPPLEMENTING THAT

WITH A LOYALTY
SCHEME

Bloom &Wild
Group
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() Claimed profile

75+ BLOOM Bloom & Wild UK
ST N 24 &WILD Reviews 65,387 . FIE9EIESE 4.6




VIRALITY AND WORD OF MOUTH TO DRIVE GROWTH
- Tt

"Mum loved her flowers we are both disabled and
unable to travel we only keep in touch by phone we
have not see each other for nearly six year finding
you website has been a godsend | will be using you
» again you have a good selection of things | have
Wy already spotted something for dad in December”

| really appreciate this! | do often
recommend to others how great
bloom and wild is and will
certainly continue to do so, your
company'’s is probably the best
customer service I've ever had
actually!

-

f1 “It is the feeling that someone cares and
understands that makes shopping with
’; Bloom & Wild the best experience”

-

OF CUSTOMERS
FROM VIRAL CHANNELS




Bloom &Wild
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Anlasspraferenzen

Wir moéchten nur Inhalte mit dir teilen, die du
gerne empfangst. Aus diesem Grund bieten wir
dir die Moglichkeit, dich von bestimmten
Anlassen abzumelden, die flr dich
maoglicherweise unangenehm sein kénnten.
Kreuze bitte die entsprechenden Anlasse an,

die du gerne sehen mdchtest, wenn du in
deinem Konto eingeloggt bist.

Muttertag

Vatertag
Valentinstag

D GroBeltern-Tag

Details aktualisieren

bloomandwild.de @
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GOING ABOVE AND BEYOND

bloomon © 0O

Speciale momenten

Sommige momenten maken je blij en anderen
gaan ongemerkt aan je voorbij. Daarom willen we
je de optie bieden om je uit te schrijven of juist in
te schrijven voor bepaalde onderwerpen.
Selecteer hier de onderwerpen waarvan je op
de hoogte wilt blijven.

@ Moederdag
@ Valentiinsdag

° Feestdagen

MIJN VOORKEUREN OPSLAAN

bloomon.nl




BUILDING THIS INTO LOCAL MARKETING

29 ME! -1 JUNL

BLOOMON
FLOWER TRUCK

SHOP €150 OF MEER IN
BATAVIA STAD EN ONTVANG EEN
PIXIE BOEKET VAN BLOOMON!

Het cadeau
dat altijd kan

Haal hier jouw

pbloomon

Bloom &Wild
Group



BLOOM & WILD REWARDS

>1M Rewards members since launch

Drives App usage and customer frequency
>+50% OPC

>+40% Contribution Profit per customer

Double the points.
Bloom & Wild Twice as nice.

Group




REWARDS FEATURES

Launched a year ago

Over 1 million members

Built fully in house to be brand and country agnostic

Means we can deploy at bloomon and leverage B&W group tech capability

Interplay with bloomon subscriptions and rewarding subscribers

Bloom &Wild
Group



RELATIONSHIP BETWEEN APPS,
CATEGORY EXPANSION AND LOYALTY

Rewards
program

Multi-category

Bloom &Wild
Group



TAKEAWAYS

Culture of customer centricity

Act on what your hear

Build loyalty on these foundations

Bloom &Wild
Group







